How interesting it is that so many involved in the "full-court
press" in the media to gin up opposition to the anticipated
relaxation of restrictions on media ownership, (citing the need for
divers opinion), were so in favor of campaign finance laws that
would prophbit diverse opinion within 60 days of an election. And
where was the concern when AOL merged with Time-Warner, or when
Disney gobbled up ABC? And where was the diverse opinion--a FCC
commissioner besides Adelstein--on Nightline the other night? There
are plenty of venues where diverse and local opinion and news can
be found. Even ClearChannel must turn a profit (unlike PBS); if
people don't like the right or left slant or bias to what is
offered, they will turn the dial, and media owners will adjust
their content accordingly. Let free enterprise, and choice, work.



